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Internet is becoming more mobile and location to be the 
key for many next generation services . 

Access and interaction with Location sensitive information
are so far limited to text or map based interfaces, 



but in reality we just look or point at a building or place to know 
about it or to ask about it or to comment about it.



Why should I look on the map?
When I can see it in front of me

Why should I text-in?
When I can just point at it

Why Search Around? 
When I can look around



Posting, Tagging and sharing is another behavior that is 
common today in digital-world, similar behavior is catching 
up in the real-world too.

http://www.flickr.com/photos/stabilo-boss/93136022/in/set-72057594060779001/



Enable people to access mobile-web through 
annotated Geo-Spatial visual links. Idea 

GPO Building



Ytags are virtual objects acting as hyperlinked hotspots 
in Real-world. Product 



Search Around



Look Around





An Augmented Reality Layer super-imposed over digital image 
produced by the mobile phone camera shows the virtual tags in 
real-time. These interactive vector graphics can be assigned 
with various functions or linked to a variety of multimedia 
content.

This works in GPS enabled 3G handsets with integrated 
compass



• YTags forms a platform that enables anyone with an integrated 
compass and GPS-enabled camera phone to set up, view, or edit a 
virtual tag

• These are visual-virtual tags like placeholders over real-world 
objects

• This makes it easy and intuitive to find or get information easily just 
by clicking on the highlighted  virtual tags displayed on screen



Ytags is designed for emergent behavior and forms experience 
rich medium for point & click metaphor in real-world. 

A new metadata system that merges and leverages emerging 
and traditional tools to improve user experience.



Ytags makes location based search 
visual 

These tags can be used for various 
applications or usage scenarios such as 
personal tags, commercial tags, 
property tags, etc.., or for posting and 
sharing comments, interests, etc.

Nature of tags can provide rich data for 
market research groups.

Filter views can show specific tags only



Ytags can be used for various 
communication, entertainment and 
commercial purposes, viz.,

It can be a name plate,
a social object
a book mark
or a POI (point of interest)
or real-time status information 
hyper-link to their website.. etc



Thank you


